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List of Acronyms and Abbreviations

BRIGHT Boosting DR through increased communlty-level consumer engaGement by
combining Data-driven and blockcHain technology Tools with social science
approaches and multi-value service design

DR Demand Response

DSO Distribution System Operator

ESCO Energy Service Company

GDPR General Data Protection Regulation

loT Internet of Things

LEC Local Energy Community

TSO Transmission System Operator

Table 1 List of Acronyms and Abbreviations
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Executive Summary

The deliverable 8.1: Project Website reports the first outreach activities of the BRIGHT project,
describing the the webportal structure, in addition logo selection procedure, and the social media
channels, are reported, all that needed to communicate significant moments and outcomes
throughout the project lifetime. Since the project website is considered one of the most effective
communication interfaces with the relevant stakeholders, the content of the website will be
continuously extended and updated throughout the project. This will give a broad overview of the
project’s objectives and report significant progress. The social media channels LinkedIn and
Twitter have been chosen based on their outreach to targeted audiences.

BRIGHT 6(22)
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1. Introduction

The increasing electrification of heat and transport coupled with larger deployment of
decentralized renewable energy resources is disclosing new opportunities for Demand Response
(DR). However, DR potential has been exploited so far to a very limited extent at end consumer
residential level, due to technologies immaturity, regulatory fuzziness and distorted business
framework, preventing end consumers to capture an appropriate value. To cope with the above
challenges, BRIGHT will leverage on a participatory co-creation process where the consumers will
play a central role. As a result, it will be creating a framework for promoting an adaptable multi-
timescale DR in a multi-layer community centred and cross-domain.

To maximise the impact of the project activities and ensure that all the BRIGHT solutions will be
widely spread among the stakeholders, BRIGHT will use communication channels to reach the
target groups, like DSQ’s, TSO’s, Utilities, Energy Retailers, Sellers, Traders, Aggregators, LEC,
Energy Cooperatives, ESCOs, Standards Development Organizations, policy makers, consumer
associations, researchers and the general public, and the project Consortium. Among the
communication activities, gathered in the Work Package 8 (WP8) “Dissemination, exploitation and
Impact Creation”, the creation of the project website and specific social media channels
represents the first dissemination activity. Therefore, the present document provides the first
deliverable of BRIGHT reporting activities carried out in the framework of Task 8.4 “Dissemination
& Public Outreach Activities”. The document depicts the logo selection procedure, the project
website and social media coverage, aiming to act as the primary dissemination and
communication channels of the project.

The project website is an important element of the project, communicating the overview and
recent updates of the project activities, while acting as an indicator of interest raised among the
stakeholders’ groups. Moreover, it is considered one of the most effective communication
interfaces of the project with the relevant regional stakeholders, such as energy communities,
cooperatives, local/regional authorities, etc., in order to create awareness of the concepts,
technologies and innovation activities. Therefore, the website has to be clear and should provide
all necessary information in order to give web-visitors a quick, but also a complete overview of the
project progress. In this sense, it is very important to keep the website up-to-date with news
related to scientific & technical results, project meetings, public documentation (new public
deliverables, technical publications, etc.) and other events that are of interest for the intended
audience.

Furthermore, social media channels are an integral part of the BRIGHT dissemination and
communication strategy, attracting a broad audience and engaging them via instant, short
broadcast messages about notable outcomes of the project, as well as significant content on the
BRIGHT fields of interest.

1.1. Purpose

The report presents the project website conceivieng and realization, the logo selection, and social
media activity, aiming to attract a wide audience from diverse domains. The report is public and,
thus, everyone is welcome to read it. However, given the project scope, it could be especially
interesting to a specific audience. Stakeholders on the technological domains covered by the
project are among the main audience as well as civil society and business actors. Among future

BRIGHT 7(22)
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adopters, policy makers, influencers, mentors, entrepreneurs, strategists, analysts from the loT,
Blockchains, Digital Twins, Edge Computing domains can be classified. Moreover, technical
audience, including researchers, software engineers, 10T equipment manufacturers, information
solution providers, TSOs, DSOs, energy suppliers, etc. are among the potential stakeholders of the
BRIGHT solutions.

1.2. Relation to Other Activities in BRIGHT project

Thisreport presents the project website, the logo selection and social media accounts. Therefore,
it is highly relevant to the project dissemination and exploitation activities (WP8), providing
information on the website and social media handles structure and content that can be
considered relevant for publication.

1.3.  Structure of the Document
The document is organized as follows:

e Section 2 presents the BRIGHT logo

e Section 3 depicts the BRIGHT website

e Section 4 presents the BRIGHT social media profiles
e Section 5 draws conclusions

BRIGHT 8(22)
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2. The BRIGHT logo

The bright logo is considered as element of the project branding and introductory to the website
realization, it was designed and selected among six different variants, to capture the essence of
the project in an icon design.

The logo was designed starting from the name of the project; it includes two main symbolisms: i)
the green human, at the center of the word due to its role in the green energy transition and ii)
the concentric circles around the human, highlighting the central role played by the
consumers/energy communities.

The six variants shown in Figure 1 were presented to the consortium and each partner expressed
his preference. Logo D reached 9 votes and therefore was chosen as logo of the BRIGHT project.

15 participants v'7 V1 V5 Vo 0 V3

Figure 1 — Logo selection

The logo was released in png, pdf and eps formats and uploaded in the project repository.

BRIGHT 9(22)
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3. The BRIGHT Website

In this section, the BRIGHT online presence via the project portal is reported. Section 3.1 sets the
objectives which are desired to be met via the website, which acts as main drivers for collecting,
organizing and providing content about BRIGHT. Accordingly, section 3.2 presents briefly the
website structure, providing samples of the website content. The project website is hosted and
can be accessed on the URL: https://www.brightproject.eu/

| € C & brghtprojecteu a %

|
| o
B i ht ABOUT v PILOTS v NEWS  LIBRARY oe

BRIGHT - Boosting DR through increased community-level
consumer engaGement by combining Data-driven and
blockcHain technology Tools with social science approaches
and multivalue service design

The increasing electrification of heat and transport coupled with larger deployment
of decentralized renewable energy resources is disclosing new additional
opportunities for Demand Response (DR). However DR potential has been exploited
so far to a very limited extent at end consumer residential level, due to technologies
immaturity, regulatory fuzziness, distorted business framework preventing end
consumers to capture an appropriate value.

To cope with the above challenges, BRIGHT will leverage a participatory co-creation
process where the consumers will play a central role. As a result it will be created a
framework for promoting an adaptable multi-timescale DR (different flexible
consumptions at different times) in a multi-layer community centred cross-domain.

Figure 2 — Project Website

3.1. Objectives

Website is often the state-of-the-art dissemination channel of research and innovation projects,
covering any application domain, as it provides visibility, easy access and, in the long run,
sustainability. To this end, the BRIGHT website is intended to cover the following objectives:

e Maximize the potential impact of the BRIGHT solutions. So, information about BRIGHT has
been carefully collected and formulated in such a way that indicates the main project
elements in an easy and digestive way, indicating inter-relations with different disciplines,
spanning technological fields, application domains, research interests, etc.

BRIGHT 10(22)
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e Provide ease of access to information of interest. The information about BRIGHT should be
well organized to allow effortless access for users to the information of their interest. Also,
responsiveness of the website in any kind of client device is crucial to the ease of access,
considering the highly heterogeneous devices that could be used to access the project
website.

e Upload any project related news on the website. News should raise awareness about
meetings and events where BRIGHT is present, about significant results and milestones
achievement or any other issue deserving publicity.

e Provide updated information, regarding both notable project achievements, publications,
presentations and public documentation. The website must be regularly updated to
include any publishable material generated during the BRIGHT project.

e Monitor the website activity, following privacy requirements, respecting legal
requirements and the General Data Protection Regulation (GDPR) 2016/697.

e Properly indicate acknowledgement to the European Commission (EC) funding.

Driven by these objectives, WordPress has been selected as a web-framework, blogging engine
and as the technical platform of the project website. WordPress is an highly flexible, open-source
and provides free content management system for the web, which allows creation of a wide
variety of versatile websites. It also provides remarkable blogging features. A unique benefit of
WordPress is that it is very simple and fast to start and develop a website. Moreover, this platform
provides a wide variety of plugins, allowing users to extend their website functionalities. For
example, WordPress provides plugins to manage events, show public events calendar, giving the
opportunity for people signing up for newsletters, moving banners, etc., which are significant
features for a research project website. WordPress has become a standard for website creation
and there is considerable documentation and a lot of information about how to use and how to
create a website based on this software. Of course, maintenance and updates are mandatory, as
happens with every other web-platform, in order to ensure proper operation of all functionalities,
cyber protection, as well as efficient operation. In brief, WordPress fulfils the requirements, which
are aligned to the objectives set before:

J An intuitive user interface for website administrators and other users to create new blog
posts

J Advanced user management with fine-grained access rights

J Many available plugins in order to extend the platform with third party-plugins

J Connection to the most popular social networks

J Advanced analytics of website visitors

BRIGHT 11(22)
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3.2. Website structure

B : ht

The BRIGHT website is organized following the needs of a research and innovation project. The

architecture is shown in Fig. 3
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Figure 3 — Website architecture

Specifically, the visitor of the website is directed to the “Home” page which is the “first entrance”
to the BRIGHT environment. Then, the visitor may navigate through a number of pages accessed
via the navigation bar. The possible options include:

e “About”, which is presented in section 3.2.2.

e “Pilots”, which presents the BRIGHT trials, as shown in section 3.2.3.

e “News” which provides information related to the project concept and updates about
project activities, as explained in section 3.2.4.

e "Library", which includes all the public material produced over the project, namely public
deliverables, poster & flyers, audiovisual and technical publications as presented in section

3.2.5.

The webpages in the whole website are gently separated in three sections by the means of a

header, a footer and the main section.

The website header (Fig. 4) consists of the project logo and the main menu having a sticky function
to be kept always on top of the page when navigate/scrolling down the pages. In the right of the
menu an easy access to the project’s social media, by means of clickable icons with the social

media logos is provided.

BRIGHT
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(l ®
H [ ] ht ABOUT ~ PILOTS v NEWS LIBRARY o@

Figure 4 — The BRIGHT website header with the logo and navigation bar

The main section of each page is the body of the page and consists of the actual content of each
page, presenting the unique BRIGHT characteristics based on the page category (e.g. trials, news,
library, etc.).

In the footer of each page the main contact details are reported: the official mail for asking
information as well as the project coordination and the responsible for the website. Moreover, to
comply with the grant requirements, the footer provides the acknowledgment to the funding
agency of the project, the European Union’s horizon 2020 research and innovation program.

Contact us

BRIGHT - Boosting DR through increased community-level consumer engaGement by combining Data-driven and blockcHain technology Tools

with social science approaches and multivalue service design

This project has received funding from the European
Union’s Horizon 2020 research and innovation
programme under grant agreement No 957816

ASM Terni S.p.A Engineering - Ingegneria Informatica S.p.A.
Via Bruno Capponi, 100 Piazzale dell’Agricoltura 24 Roma
05100 Terni - Italy Italy

© 2021 Copyright Bright - Cookies & Privacy Policy - VAT N. 0797839907639

Figure 5 — The BRIGHT website footer
The BRIGHT webpages are further analysed in the following subsections.

3.2.1. HOME section

The “first entrance” to the BRIGHT website aims to provide a comprehensive presentation of main
concepts and highlights arising from the project. First of all, in the homepage a quick summary of
the project solutions is reported, exploiting the images on the slider. The three BRIGHT pillars,
namely S-BRIGHT (Social BRIGHT), T-BRIGHT (BRIGHT Technological enablers) and B-BRIGHT
(BRIGHT Business Ecosystem) are introduced by means of three pictures and three key messages,
as shown in Figure 6; clicking on the picture, a link to the “Solution” page is active where a basic
explanation of the three BRIGHT solutions is reported.

BRIGHT 13(22)
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Figure 6 — The BRIGHT HOME page — the slider view

Below the slider, the main concept of the project is introduced (Fig. 7) followed by the three most
recent news articles with links to the related pages (Fig.8).

BRIGHT - Boosting DR through increased communlty-level
consumer engaGement by combining Data-driven and
blockcHain technology Tools with social science approaches
and multivalue service design

The increasing electrification of heat and transport coupled with larger deployment
of decentralized renewable energy resources is disclosing new additional
opportunities for Demand Response (DR). However DR potential has been exploited
so far to a very limited extent at end consumer residential level, due to technologies
immaturity, regulatory fuzziness, distorted business framework preventing end
consumers to capture an appropriate value.

To cope with the above challenges, BRIGHT will leverage a participatory co-creation
process where the consumers will play a central role. As a result it will be created a
framework for promoting an adaptable multi-timescale DR (different flexible
consumptions at different times) in a multi-layer community centred cross-domain.

Figure 7 — The BRIGHT HOME page — project introduction

Heat pump heats De Nieuwe APC Romania introduced BRIGHT Successful kick-off meeting for
Dokken using waste water heat to the members of BEUC BRIGHT

Figure 8 — The BRIGHT HOME page — the latest news

3.2.2. ABOUT section

The “About” section is divided into a submenu with five options: Concept, Objectives, Solutions,
Consortium, Glossary. Clicking on one of the options, the following information are reported:

BRIGHT 14(22)
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e CONCEPT - the main concepts covered in the project are presented; due to several
technical words and acronyms, a link to the “glossary” section has been created.

e OBIJECTIVES — the nine main objectives of the BRIGHT project are reported using flip boxes
for a streamlined user experience; a screenshot is shown in Figure 9.

Objectives

O1 ‘

Design novel attractive consumer-
centred multi-value hybrid oz
energy services, which combine and Upscale technologies, tools and

hybridize aggregators, ESCOs'? and tied n:eh g) otr 2o standards for DR optimal programs
other non-energy service providers, aviour design

including personal safety, care and
ambient assisted living!" value chains'2

Figure 9 — The OBJECTIVES page

e SOLUTIONS —the main research and innovation outcomes are introduced, gathered into
the three BRIGHT pillars, namely S-BRIGHT, T-BRIGHT and B-BRIGHT, by using flip boxes,
as shown in Figure 10.

BRIGHT 15(22)
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Figure 10 — The SOLUTIONS page

e CONSORTIUM - this option of the “About” submenu directs to a page listing all BRIGHT
partners’ logos, as depicted in Figure 11. When clicking on a logo, the visitor may access
to the official organization website.

BRIGHT 16(22)
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Consortium

BRIGHT involves organisations across Europe with complementary expertise from research to industrial application.

The project consortium consists of 16 partners from 7 Countries - Italy, Belgium, Romania, Slovenia, The Netherlands, Greece,

Estonia.

é; ENGINEERING 7Aﬁ§_i

ASM Temi SpA

S A

COM (i 6\)
SENSUS ~~DuCoop
m centrica

&
.OdomX

A “mec

UIIVIISIY'

5 iskraemeco (ﬂﬂmunuﬁ

SONCE | Srtonsract & CyberEthicsLab.

w WATT+VOLT SUNCOMNTRACT

Figure 11 — The CONSORTIUM page

e GLOSSARY —

In this section 24 notes have been included and linked to technical words in

the website texts in order to help people in the understanding process.

3.2.3. PILOT section

The “Pilots” section provides general information about the BRIGHT trials, along with links to 4
pages in the form of tiles, each one corresponding to one BRIGHT trial (Trial #1: Belgium; Trial #2:
Slovenia; Trial #3: Italy; Trial #4: Greece). In the specific pages, the user may find information
about the selected trial, along with the planned use cases and their contribution to the unique
points of BRIGHT. Figure 12 illustrates one of the trial pages, which details the location, the use

case and the objectives of the trial.

BRIGHT
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Virtual Community Centralized Aggregation
and energy management services

The pilot demonstrates the Virtual Energy Communities for implicit DR
programs applied together with energy management services. The
implementation of the Greek pilot will take place across a wide range of
residential buildings in three Greek regions (Thessaloniki, Volos, Halkidiki)
with diverse meteorological characteristics and energy profiles. All
buildings provided from WVT are equipped with advanced loT sensors,
home automation and monitoring equipment “smartwatt” as well as with
energy metering infrastructures. In addition the households of DOMX
customers are equipped with the company’s heating controller, the
home-loT gateway and activity sensors.

The pilot's objective is to showcase how loT-assisted energy and comfort
management services can be combined with cross-energy services for
decentralized communities of consumers, promoting their participation
in DR schemes, while offering reduced consumption patterns for the end
users and improved flexibility models for the suppliers.

Figure 12 — The BRIGHT webpage devoted to the trial #4

3.2.4. NEWS section

This section is aimed to accommodate any updates on the BRIGHT activity, including information
about initiatives and events organized or attended by the Consortium, talks, presentations,
meetings, blog posts, etc. Figure 13 presents the “News” page of the current version of the
website.

BRIGHT 18(22)
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Heat pump heats De Nieuwe APC Romania introduced BRIGHT Successful kick-off meeting for

Dokken using waste water heat to the members of BEUC BRIGHT

Just before the switch from 2020 On g9 December, 2020, APC The project BRIGHT started

to 2021 was made,... Romania has introduced the officially with the Online Kick-off
BRIGHT... meeting...

SEE ALL ARTICLES

Figure 13 — The NEWS page

3.2.5. LIBRARY section

This page is intended to provide access to significant outcomes of the BRIGHT project. At this
nascent stage of the project, no documents are present in this page, but the public deliverables,
poster/roll-up/flyers, audiovisual and technical publications will be uploaded as soon as they are
available, properly organized as options in a “LIBRARY” submenu, as depicted in 3.2 — Website
architecture, which is planned to be added, as soon as content is available. Figure 14 shows the
current state of this page.
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) i@
H! i ABOUT v PILOTS v NEWS LIBRARY OQ

Library

The project is still in its early stages, so there are no publishable
documents yet. Stay tuned and something notable will be out soon!

Contact us

BRIGHT - Boosting DR through increased community-level consumer engaGement by combining Data-driven and blockcHain technology Tools

with social science approaches and multivalue service design

This project has received funding from the European
Union’s Horizon 2020 research and innovation
programme under grant agreement No 957816

ASM Terni S.p.A Engineering - Ingegneria Informatica S.p.A.
Via Bruno Capponi, 100 Piazzale dell'Agricoltura 24 Roma
05100 Terni - Italy Italy

© 2021 Copyright Bright - Cookies & Privacy Policy - VAT N. 0797839907639

Figure 14 — The LIBRARY page

3.3. Outlook

The content available on the BRIGHT website will be extended within the next months of the
project. Moreover, the traffic will be continuously monitored via a web analytics tool (e.g. Google
analytics or similar) in order to feed the dissemination Key Performance Indicators (KPIs).

The project impact is expected to be increased via improved referencing. To achieve good
referencing of the website, its reference in many sites is required. Such sites already appear in
search engine indexes, so redirection to the project site will be enhanced.

Partners are requested to create short descriptions of the project on their home organizations
website and to link from there to the official BRIGHT website.

Reminder emails will be sent on a regular basis to all partners in order to collect news from them
to keep the website up to date and of interest for the project’s stakeholders.

BRIGHT 20(22)
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4. Social media

The project website is also embedding the social media channels references, namely LinkedIn and
Twitter. Social media will be used for communication with an interested audience. Updates on
social media will be short and quick notifications of the latest news about the project BRIGHT. As
already mentioned, Twitter and LinkedIn have been selected for the project dissemination
channels. Accounts on selected social media were created in order to get closer new BRIGHT
technologies and solutions to community, experts as well as businesses.

4.1. LinkedIn

For promoting the potential and recognition of the Bright project, the LinkedIn profile was
created. It will be used for posting short messages and news about the BRIGHT project. The
project connected hashtags are: #brighttheeuproject, #h2020bright

-
Bri htk\\

@ Iy
BRIGHT the EU project

Non-profit Organization Management - EU

The ambition is to realize a multi-timescale demand respond strategy

+ Follow

I Home About
Atiout The ambition of BRIGHT is to realize a multi-timescale DR strategy that works from a YOU!’ dream
day-ahead scheduling up to real-time adaptive control and allows individual assets jOb IS Closer
to simultaneously provide power balancing service, grid congestion mana... see more than you
Jobs
think
People See all -
Seejobs
m Images Documents Videos Ads Sort by: Top ¥ i .
Linkedin .
Stay one step ahead 4
o 4
See exclusive Premium insights on 450k+ companies ‘ ' g
Figure 15 — The BRIGHT LinkedIn page
4.2. Twitter

Social network Twitter is well known for quick and short messages. On Bright Twitter profile the
interested audience will be interacting by the short messages. The project connected hashtags
are: @EuBright2020, #brighttheeuproject, #h2020bright
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o o BRIGHT the EU project
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[] Bookmarks
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F Lists @EuBright2020
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2 Profile © EU [ Joined January 2021
2 following 14 follower
More Not followed by anyone you're following

“ Tweets Tweets & replies Media Likes

Figure 16 — The BRIGHT Twitter page

5. Conclusions

In this deliverable, the logo selection and the dissemination channels of the BRIGHT project via
website and social media have been presented. Specifically, BRIGHT will be disseminated through
a dedicated website and Twitter and LinkedIn profiles/pages.

The website will be used to provide easy access to publishable information related to the BRIGHT
design, functionalities and progress, while giving due emphasis on proper content organization to
be easily accessible by interested parties and on maximizing the dissemination potential.
Moreover, updates on social media will notify about notable achievements. As a next step, both
the website and social media will be widely promoted, in order to attract a considerable number
of followers, and will be regularly updated to keep the audience up-to-date with project progress.
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